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The exploration of sustainable developmentissues is still very open,
especially at the regional level. These issues inspired Unmer
Graduate Program in a sustainable mannerto develop research and
teaching. The conference isbased on the beliefthatthere are alarge
number of contemporary studies that are interdisciplinary and in
the form of regional case studies in different countries. We need a
range of inputs that will be the foundation for the specific study of
environmental engineering, sustainable cities, and natural
resource management.

The special themes we prepare are based on several issues in
economics, and the field of architecture in order to explore the
possibilities of interdisciplinary characters. Authors are invited to
submit their papers with the following subthemes (but not limited
to);

KEYNOTESE

Subthemesof Natural Sciences

- ArchitectureforSustainable Cities and Communities.

- Architecture for Resilient Infrastructure and Sustainable
Industrialization..

- Architecture for Affordable and Clean Energy

- Environmental Engineering for Clean Water and Sanitation.

Subthemes of Economic

- Decent Work and Economic Growth for Economic Sustainability at
Global Competition from Development of Tourism,
Enterpreneurship, Small and Medium Enterprises;

- Industry Innovation and Infrastructure Supported by
Development of Accounting; Banking; Capital Market; Tourism
Production and Consumption; Business Management; Marketing;
HRM; -

- Innovation for Decent Work; SME; Creative Industry;
Enterpreunsurship. Y.

- Sustainability in Accounting; | |

- Corporate Governance & Corporate Social Responsibility.
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ABSTRACT

This study aims to analyze the intermal factors that affect entrepreneurship intentions that
are expected to bring young entrepremeurs, especially among students. factors that are
suspected to affect enfreprenenrship intentions of some wniversity in Malang, Indonesia.
the mdependent variables in this research are personality, atbiftnde, self efficacy, creativity,
entrepremsurship spirit, motvation, and entreprenewrship kmowledge, while the
dependent variable in this research is emtreprensurship imtentions. sampling techmique in
this study using purposive sampling with the criteria of management students who are or
have taken enfrepreneurship courses with the mumber of samples of 230 respondents.
analysis techmiqme to ftest hypothesis using multiple linear regression. prior to the
hypothesis test, the data quality test iz a test of validity and reliability. From the results of
research validity test of all variables declared walid, becanse of significance < 003 and on
the reliability test of all variables declared reliable becanse conbach alpha > 0.6. From
result of test f in mmlbple lmear regression kmowmn that all independent wariable
(persomality, atbtade, self efficacy, creativity, entrepreneurship spirit, mobtivatiom, amd
entreprensnrship kmowledge) simmltaneonsly have a sigmificant effect on entrepreneur
intentions. While from t test, it iz obtained that the personality and attitude partially have
no significant effect on entrepremeurship intemtions. while the self efficacy, creativity,
entreprensurship spirit, motivation, and entreprensurship Imowledge partially significant
effect on entrepreneurship intentions.

Kevwords: personality, atbdtunde, self efficacy, oreativity, entreprenenrship spirit,
motivation, and enfreprensurship Imowledge, entrepreneurship intenfions

1. INTRODUCTION
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Indonesia has a large economic potential, with abundant natural resources, a
large population and a large number of young workers. This can be seen from
Indonesia’s population, which now has 2611 million people. This is where an
opportunity actually arises for new entreprensurs to take this opportunity in order to
achieve an entrepreneurial goal. The growth of Indonesian entrepreneurs in 2016 still
very small, Indonesia only has 1.5 percent of entrepreneurs from around 261,1
million residents. Indonesia still needs around 1.7 million entrepreneurs to reach two
percent, while in ASEAN countries such as Singapore there are 7 percent, Malaysia 5









